








  115,500 Readership       77,000 Paid Circulation

 QUALITY

Hot topics in quality that have our 
readers asking for more…*

You are reaching advanced quality practitioners—
the best of the best.*

87% of readers use the information in Quality Progress to keep current
 on trends in the quality fi eld.

78%  of ASQ members say they are satisfi ed with ASQ because of their 
subscription to Quality Progress. 

75% of readers are decision makers or participants in the process.

72% have used information from Quality Progress to improve their 
 own performance or their organization’s performance.

71% spend more than 30 minutes reading an issue of Quality Progress.

66% have discussed articles or referred Quality Progress to someone.

40% save at least 10 issues for future reference.

0% 10% 20% 30% 40% 50%

Salary Survey       45%

Continuous Improvement         36%

Process Improvement    32%

Auditing     31%

Best Practices    26%

Six Sigma     25%%%

Why Advertise in Quality Progress?

58%  would choose Quality Progress if they could only 
choose one quality magazine.*
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“Quality Progress has been a great source of communication for our company. It 
continues to be one of the leading publications in the industry, and we have benefi ted 
greatly from working with them.” 

– Tim Lozier, director of marketing, ETQ, Inc. 

Why choose Quality Progress over 
other publications?
Quality Progress has paid circulation versus controlled circulation. Many times, 
because of job titles, mailing lists are generated and publications are sent out that 
were not requested. With paid circulation, you can be assured that Quality Progress 
subscribers are demanding the magazine because they paid for it. Therefore, 
subscribers are more likely to spend time with Quality Progress and your ads versus 
direct mail or a free publication. 

Quality Progress has peer-reviewed content. This increases readership because 
readers know the content is valuable and unbiased. Increased readership means 
increased visibility of your advertisements. 

*Percentages are based on 2008 membership surveys.
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Quality Progress is read by more people 
than any other quality magazine.

Quality Progress 77,000
Quality Digest   75,401

Quality Magazine  64,016
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QUALITY
Editorial Calendar 

PROGRESS
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January February March April May June July August September October November December
Space 
Reservation 
Deadline

11/26/2008 12/22/2008 1/30/2009 2/27/2009 3/31/2009 4/30/2009 5/29/2009 6/30/2009 7/31/2009 8/31/2009 9/30/2009 10/30/2009

Materials 
Deadline

12/5/2008 1/9/2009 2/6/2009 3/10/2009 4/8/2009 5/8/2009 6/8/2009 7/8/2009 8/10/2009 9/9/2009 10/8/2009 11/6/2009

Editorial 
Focus

Quality’s Building 
Blocks

Supply Chain 
Management/  
Globalization

Social Responsibility
Inspiring a Quality 

Culture
Food Safety

Trends & 
Developments 

Shaping the Future 
of Quality

The Cost of 
Quality/The 
Cost of Poor 

Quality

Quality 
Around the 

World
Six Sigma

Standards & 
Auditing

Quality 
Challenges in 

Aviation

QP’s Annual  
Salary Survey/  

Careers in 
Quality

Ongoing 
Themes

Lean, Six Sigma, Customer Satisfaction & Loyalty, Measurement, Quality Tools & Applications,                          Career Tips, Book Reviews, Advice & Insight, Benchmarking, Baldrige, Root Cause Analysis, and Quality Success Stories.

Guides and 
Directories

Six Sigma Standards & Auditing

ASQ’s World 
Conference on 
Quality and 
Improvement

Software
Continuing 
Education

Quality Resource 
Guide

Recruitment

Bonus 
Distribution

Medical Design & 
Manufacturing, Tech 

Advantage Expo, 
ASQ’s Lean Six Sigma 

Conference, ASQ’s 
Quality Management 

Conference

ISO Conference

Food Safety 
Summit, Quest 
for Excellence, 
Industry Week’s 

Best Plant 
Conference

ASQ’s World 
Conference 
on Quality 

and 
Improvement

ASQ’s Education 
Leadership Summit, 

ASTD, Quality 
Expo

NCCI
ASQ’s Service 

Quality 
Conference

ASQ’s 
Quality Audit 
Conference

ASQ’s National 
Quality Education 

Conference 
(NQEC)

10 ASQ Media Sales • 800-248-1946 • mediasales@asq.org

Putting Best Practices to Work www.qualityprogress.com   |   May 2008

QUALITY PROGRESS

 Plus: 
Risk: Not (Just) 
Made in China

p. 28

Prove You’re 
Raise-Worthy

p. 68

Training: 
Make 

Change 
Stick p. 53

Fueling
Improvement
Rail Company Saves $28 Million in Diesel Costs p. 20Rail Company Saves $28 Million in Diesel Costs p. 20

Fueling
Improvement

 Plus: 
Risk: Not (Just) 
Made in China

p. 28

Prove You’re 
Raise-Worthy

p. 68



  115,500 Readership • 77,000 Paid Circulation

QUALITY

Quality Progress Publication Rates

*All rates are per insertion.

Agency commission: A 15-percent discount on gross rates is allowed to recognized agencies. Insert cards, supplemental ads, banner ads, 
and advertorials are nonagency-commissionable (Rate card No. 20, effective Jan. 1, 2009).

PROGRESS

Advertising and Sponsorship 
Opportunities
 Run of Site Advertisements
 120 x 60 • 120 x 240 • 120 x 90 • 120 x 600

 Quick Poll Sponsor
  One of the most popular www.qualityprogress.com features, our 

Quick Poll, engages our users and piques their curiosity. Sponsorship 
includes your live logo (468 x 60) on the poll and results.

 QP Live and QP Connection E-Newsletters
 See the Online Opportunities tab for more details. 

 Quality News Today Sponsor
  Visitors come to Quality News Today to see what’s new in the quality 

industry. Sponsorship includes your live logo (468 x 60) on the 
Quality News Today area of the ASQ home page and within 
story pages. 

 Other Sponsorship Opportunities
  More opportunities are available for webinars, white papers, 

and podcasts. Contact ASQ Media Sales for more information. 

74% of Quality Progress readers visit 
qualityprogress.com.**

30% of Quality Progress readers have gone 
online to research an advertiser.**

www.qualityprogress.com

**Percentages are based on 2008 membership surveys.

Black and White*

Ad Size 1x 3x 6x 12x 18x 24x

Full page $6030 $5785 $5555 $5335 $5120 $5020
2⁄3 page 4460 4280 4110 3950 3785 3635

½ island 3965 3845 3720 3625 3510 3400

½ page 3515 3400 3300 3200 3110 3020
1⁄3 page 2530 2460 2385 2310 2250 2180

¼ page 2025 1965 1905 1850 1795 1735
1⁄6 page 1450 1410 1370 1330 1290 1255

4-Color*

Ad Size 1x 3x 6x 12x 18x 24x

Full page $7380 $7135 $6905 $6685 $6470 $6370
2⁄3 page 5810 5630 5460 5300 5135 4985

½ island 5315 5195 5070 4975 4860 4750

½ page 4865 4750 4650 4550 4460 4370
1⁄3 page 3380 3810 3735 3660 3600 3530

¼ page 3375 3315 3255 3200 3145 3085
1⁄6 page 2800 2760 2720 2680 2640 2605

Classified Ads*

Size Price ($)

One column inch (2 3⁄16" x 1") 300

Two column inches (2 3⁄16" x 2") 450

Three column inches (2 3⁄16" x 3") 750

Four column inches (2 3⁄16" x 4") 900

Blind box charges 80

Professional Service Cards* 

Size Price ($)

One column unit (2 3⁄16" x 1") 800

Two column units (2 3⁄16" x 2 1⁄16") 1250

Three column units (2 3⁄16" x 3" or 
3 1⁄16" x 2")

1750

Four column units (2 3⁄16" x 4") 2150

Spotlight ad (2" x 4") 750

See page 22 for ad sizes.

Each month quality professionals turn to qualityprogress.com for new 
and up-to-date quality information.

Guides and Directories*
Basic Listing ($300) – Guide or directory listing with company name, 
Web site, and phone number

Enhanced Listing ($750) – Basic listing PLUS a 25-word description

Premium Package ($1,500) – Enhanced listing PLUS a ½ page, four-
color advertorial or display ad

Web Site Reviews*
Do you have a Web site that Quality Progress readers should know 
about? Then a Web review is a great way to promote it. A review 
consists of a color image of your Web site’s home page with a 60-word 
description ($995).
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SEGMENTED

Six Sigma Forum Magazine
Six Sigma Forum Magazine’s superior content and format provides 
an environment dedicated exclusively to Six Sigma professionals. Your 
message will connect with an audience responsible for the implementation 
of Six Sigma with an interest in the products, services, and companies that 
can assist them.

Space Reservation/Materials Deadline

Issue Space Reservation Materials Due

February 2009 1/5/09 1/12/09

May 2009 4/3/09 4/10/09

August 2009 7/6/09 7/13/09

November 2009 10/5/09 10/12/09

Black and White Rates*

Ad Size 1x 2x 3x 4x 5x 6x

Full page $1800 $1600 $1400 $1200 $1100 $1000

½ page 1200 1050 925 800 750 700

FROM THE BASICS TO THE BOARDROOM 

SIX
SI MA
MAGAA AZINE

A
S

Q

join us online  www.asq.org
VOLUME  7 ,  NUMBER  3     •    MAY  2008

www.sixsigmaforum.com

ASQ Six Sigma ForumTM

• Remembering Juran  p. 8 
 
• Dissecting 
 DoE Software  p. 25
  
• Innovation and 
 Six Sigma  p. 33

 Canonical Correlation 
for Better Transit 

Survey Analysis  p. 15

81%  of Six Sigma Forum Magazine readers use the magazine to keep current on trends 
in the Six Sigma field.**

66%  of Six Sigma Forum Magazine readers save at least three issues per year 
for future reference.** 

Color Rates*

4-color $550

2-color 300

Cover Rates*

Outside back $2500

Inside front 2250

Inside back 2000

“96% of readers value trade magazines because they 
learn about new products/technologies through the 
advertisements.”

– Cahners Publishers Group

“Breakthrough Management Group recognizes the American Society for Quality 
as a premier association for Six Sigma professionals worldwide. We have actively 
participated in its conferences, journals, and Society initiatives.”

– Wendy St. Clair, director of marketing, Breakthrough Management Group

PUBLICATIONS

Space Reservation/Materials Deadline

Issue Space 
Reservation

Materials 
Due

March 2009 1/21/09 1/28/09

June 2009 4/20/09 4/27/09

September 
2009

7/21/09 7/28/09

December 
2009 

10/19/09 10/26/09

Ads are covers only and must be full page, 4-color. 

Software Quality Professional 
Software Quality Professional is a peer-reviewed quarterly publication about applying quality 
principles to the development and use of software and software-based systems.

Cover Rates*

Outside back $2750

Inside front 2500

Inside back 2250

Space Reservation/Materials Deadline

Issue Space 
Reservation

Materials 
Due

April 2009 3/4/09 3/11/09

July 2009 6/11/09 6/18/09

October 2009 9/4/09 9/11/09

January 2010 12/4/09 12/11/09

Color Rates*

Specifi c PMS color of issue set by ASQ $325

4-color process 650

Rates*

Ad Size 1x 4x 8x

Outside back $2400 $1950 $1500

Inside front 2300 1850 1300

Inside back 1900 1450 1000

Full page 1120 880 650

 
2⁄3 page 910 730 575 

½ page 630 480 350
1⁄3 page 510 420 330

¼ page 360 300 250
1⁄6 page 300 240 190

Sizes

Space Width x Height

Outside back 8" x 10 3⁄4"

Inside front 8" x 10 3⁄4"

Inside back 8" x 10 3⁄4"

Full page 8" x 10 3⁄4"
2⁄3 page horizontal 6 7⁄8" x 6 5⁄8"
2⁄3 page vertical 4 ½"x 9 7⁄8"

½ page horizontal 7" x 4 ½"

½ page vertical 3 5⁄16" x 9 7⁄8"
1⁄3 page horizontal 6 7⁄8" x 3 1⁄4"
1⁄3 page vertical 2 1⁄8" x 9 7⁄8"

¼ page 3 5⁄16" x 4 7⁄8"
1⁄6 page 2 1⁄8" x 4 7⁄8"

The Journal for Quality and Participation
This journal is the best opportunity to reach a targeted audience 
of team-based professionals. The foremost publication in the fi eld 
of quality and employee involvement, The Journal for Quality 
and Participation sets the standards on teamwork and continuous 
improvement that organizations strive for.  
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 *All rates are per insertion.

**Percentages are based on 2008 membership surveys.
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QUALITY

World Conference on 
Quality and Improvement
May 18-20, 2009 
Minneapolis Convention Center 
Minneapolis, MN

http://wcqi.asq.org

Reach more than 2,000 quality professionals
What Products and Services 
Do Attendees Want 
to Purchase?

Quality tools• 

Software• 

Business services/consulting• 

Education• 

Training• 

Certifi cation• 

Engineering services• 

What Job Titles Do 
Attendees Hold?

Manager or higher level 53%• 

Engineer 18%• 

Director 16%• 

Other 13%• 

What Industries Do 
Attendees Represent?

Manufacturing 56.5%• 

Services 21.3%• 

Healthcare 5.3%• 

Education 3.5%• 

Other 13.4%• 

Totals from post-conference 
evaluation.

“Exhibiting at the World Conference on 
Quality and Improvement was an excellent 
opportunity to network with quality 
professionals and a great way to increase 
our exposure and credibility among 
these professionals.”

– Cheryl Jones, Med Exec International

Exhibitor and Sponsor 
Opportunities
Don’t miss this chance to reach your target market. 
Opportunities can include:

Exhibit space• 

Pre- and post-conference attendee mailing lists• 

Speaking opportunities• 

Advertisements in • Quality Progress and online 
at www.asq.org and www.qualityprogress.com

One copy of the conference proceedings• 

Recognition in the on-site program• 

Product demonstration• 

Signage and logo recognition• 

Free registration• 

Attendee bag insertions and signage• 

Quality Institute 
for Healthcare
http://qihc.asq.org
Held concurrently with the World Conference on 
Quality and Improvement, the Quality Institute for 
Healthcare offers specifi c opportunities to reach 
healthcare professionals who utilize quality tools. 
Sponsorships are available to network with those 
healthcare administrators, managers, quality assurance 
offi cers, and other healthcare leaders. 

Lean Six Sigma Conference
March 2-3, 2009
Phoenix, AZ
http://sixsigma.asq.org

ASQ’s Lean Six Sigma Conference is the largest 
gathering of Six Sigma professionals and attracts those 
from novice to Master Black Belt, from the shop fl oor 
to the boardroom. These decision makers take great 
interest in the conference exhibitors and what they have 
to offer. ASQ has a solid reputation in the Six Sigma 
community and this conference is highly recommended. 
Sponsorship enables companies like yours to gain 
the highest degree of visibility for your products 
and services. 

 Who are the Lean Six Sigma Conference attendees?

7% Engineer

24% Other

21% Manager
21% Senior Staff/President

14% Director

13% Black Belt

 JOB TITLE

 INDUSTRY

 Note: 30% from manufacturing, 36% other, 23% from service, 
8% from healthcare, and 3% from education.

Medical Device 1.7%
Educational Services 3%

Chemical/Allied Products 5%
Financial/Insurance 5%

Hospitals 8%
Electronics 8.3%

Transportation 8.3%
Consulting/Business Services 13.3%

0 3 6 9 12

“As a fi rst-time Green Belt Sponsor, we 
were very pleased with the program and 
organization of ASQ’s Lean Six Sigma 
Conference. Best of all were the high-
qualifi ed leads we developed from the 
diverse, professional audience. ASQ 
delivered the goods, and we’ve put this 
event on our permanent schedule.”

– Lawrence Goldman, director of 
Six Sigma marketing, Decisioneering, Inc. 

National Quality 
Education Conference
http://nqec.asq.org

Held in November, the National Quality Education 
Conference (NQEC) is the premier quality education 
conference, bringing together more than 700 
educators from around the world to strengthen and 
build better schools through leadership and teamwork 
using quality tools. 

NQEC brings you to your target audience:

• 60% Teachers  • 30% Administrators

• 10% Other

Education Leadership 
Summit for Superintendents
http://leadership.asq.org

Held in mid-June, this two-day, intimate conference is 
for superintendents and their leadership team. Don’t 
miss this chance to have face-to-face time with the 
decision makers in education. 

Service Quality Conference 
www.asq.org/conferences/service-quality

Each September meet more than 200 U.S. and 
international quality professionals, including those 
in upper management, banking and fi nance, 
health services, engineering, accounting, research 
management, and insurance. 

Quality Management 
Conference 
www.asq.org/conferences/
quality-management

ASQ’s largest division holds this annual conference 
each February for more than 300 quality managers in 
a wide variety of industries. If your products or services 
are targeted to help managers implement programs 
through an organization, this is an opportunity you 
can’t miss. 
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CONFERENCES
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Quality Progress

Advertising in Quality Progress—ASQ’s 
fl agship publication—connects you to the 
largest pool of quality professionals—
more than 75,000 subscribers each 
month. In addition, each magazine 
is passed on to an average of three 
additional employees, so quality 
professionals throughout an organization 
will see your recruitment advertisement.  

See the Quality Progress tab of this 
media kit for more information on 
advertising rates.

CAREER

Research shows that if you’re looking to recruit the best and 
brightest, you can fi nd many of them in professional associations. 
When you advertise with ASQ—the No. 1 association of quality 
professionals around the world—you’ll be sure to attract the most 
qualifi ed candidates for openings within your organization.   

Career Fair
Held at the ASQ World Conference 
on Quality and Improvement

May 18-20, 2009 • Minneapolis, MN

Don’t miss the opportunity to interact with more 
than 2,000 quality professionals from all over 
the world and let attendees know about your 
organization’s job openings, benefits, and 
even set up one-on-one interviews with 
potential applicants!  

Exhibit opportunities cost between $2,500-
$4,000 and can include:

On-site booth• 

Free online job postings• 

Free advertising within • Quality Progress

Online logos and Web site links• 

Other offerings based on your recruiting needs• 

51%  of ASQ members 
use personnel 
recruitment.*

“This was our fi rst time exhibiting at the 
ASQ Career Fair and we will defi nitely 
consider exhibiting here next year. It was 
very organized and very successful.”

– Joanie Knipper, HR specialist, 
Black and Veatch

Putting Best Practices to Work www.qualityprogress.com   |   February 2008
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CENTER

Online Advertising
www.asq.org/career
Each month, more than 13,000 
quality professionals visit the 
ASQ Career Center to explore 
new professional opportunities. 

Horizontal Banner: (442 x 70)
Vertical Banner: (140 x 400)
3-month commitment (minimum)
$6,000/month

6-month commitment 
$4,000/month

12-month commitment 
$2,500/month

Exclusive advertiser opportunity 
(Includes both horizontal and 
vertical banners.)
6-month commitment 
(minimum)
$6,500/month

12-month commitment 
$3,500/month

Online Job Postings
http://careers.asq.org
The ASQ Career Center makes it easier 
than ever to post jobs. A single 30-day 
posting is $250 for ASQ members and 
$450 for nonmembers and includes a 
résumé search. Discounts are available 
for additional postings. Exposure for 
featured jobs is also available.  
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*Percentages are based on 2008 membership surveys.
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Basic Concepts 
More than 10,000 unique visitors each month

Quality Tools
More than 30,000 unique visits each month

Organization-Wide Approaches
More than 10,000 unique visits each month

Using Data
More than 20,000 unique visits each month

Manufacturing Area of Use
More than 6,000 unique visits each month

Service Area of Use
More than 3,000 unique visits each month

Healthcare Area of Use
More than 4,000 unique visits each month

Education Area of Use
More than 4,000 unique visits each month

Knowledge Center
Learn about quality. Apply it. Share it.
This new area of www.asq.org is quickly 
becoming our most visited area where members 
and nonmembers can access ASQ’s extensive body 
of knowledge. 

Sponsorship Options
120 x 60 • 120 x 90 • 120 x 240 • 120 x 600

www.qualityprogress.com
See the Quality Progress tab for more details.

Career Center
See the Career Center tab for more details.

ONLINE

www.asq.org  

OPPORTUNITIES
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Web Site Advertising

Sponsor these specific areas and you will receive the “Sponsored by” 
tag with a live logo on all pages within these sections as well as 
a 125 x 125 tile ad on the most visited pages.

E-Newsletters

E-Newsletter Frequency Circulation Audience and Description Sponsorship Options Rate

ASQ Weekly Weekly 80,000 ASQ Weekly covers content 
news in quality, best practices, 
case studies, quality in
the news, etc. This is a 
member favorite!  

Quality News Today 
sponsor and spon-
sored white papers

$2,000/
week

QP Live Monthly 65,000 QP Live summarizes each 
month of Quality Progress 
and gives your organization 
the opportunity to reach 
decision makers. 

Banner ad and 
sponsored 
white papers

$2,000/
month

Quality Central Monthly 50,000 Quality Central delivers 
special opportunities and 
new product announcements. 
Many members use this as a 
major decision-making tool.

Live logo with 
40-word description 
and sponsored 
white papers

$1,500/
month

Six Sigma 
InterNetworking

Monthly 10,000 Targeting lean and Six Sigma 
decision makers, this 
e-newsletter discusses tools 
and templates for Six Sigma, 
case studies, best practices, 
and upcoming events.

Live logo with 
40-word description 
and sponsored 
white papers

$1,000/
month

Healthcare 
Update

Monthly 3,500 This e-newsletter targets 
healthcare professionals and 
offers best practice studies, 
other resources, and news 
stories from outside sources.

Live logo with 
40-word description 
and sponsored 
white papers

$750/
month

ASQ Primary 
and Secondary 
Education Brief

Bi-monthly 2,000 This e-newsletter targets K-12 
customers and focuses on 
case studies, best 
practices using quality tools, 
and upcoming events.

Live logo with 
40-word description 
and sponsored 
white papers

$750/
issue

ASQ Higher 
Education Brief

Bi-monthly 2,000 This e-newsletter targets 
higher education customers 
and focuses on case studies, 
best practices using quality 
tools, and upcoming events.

Live logo with 
40-word description 
and sponsored 
white papers

$750/
issue

QP Connection Monthly 500 This new and growing 
e-newsletter reaches 
quality professionals who 
are not necessarily ASQ 
members. By reaching the 
greater quality community, 
this e-newsletter educates 
professionals on quality tools 
and resources by bringing 
them to the QP Web site.

Banner ad and 
sponsored 
white papers

$500/
month

http://www.asq.org/
http://www.asq.org/knowledge-center/index.html
http://www.asq.org/qualityprogress/index.html
http://careers.asq.org/


ADVERTISING

Electronically Submitted Ads
ASQ accepts only digital ads for all publications. 

Film is no longer accepted. Ads submitted 
electronically must arrive at ASQ by the space 
reservation closing date. Please fax your hard copy 
proof to 414-765-8673.

Accepted File Formats
The creation of PDF fi les directly from applications 
is not recommended. The proper way is to create 
a postscript fi le and use Acrobat Distiller to create 
the PDF. Any fi les not created this way may process 
with undesirable results. Postscript and Acrobat 
settings are available at www.asq.org, or contact 
ASQ Production Services at 800-248-1946 or 
414-272-8575, or e-mail bmitrovic@asq.org.

Other acceptable applications: Adobe InDesign, 
Quark XPress, Adobe Illustrator, and Adobe 
Photoshop. If submitting an ad using one of the 
these applications, please include the following:

• A copy of each graphic support fi le (art of photo) 
saved as a TIFF or EPS, and the fi les should 
be linked.

• All screen and printer fonts.

Electronic Specifi cations
 1. A 100% (same size) color or black and white 

copy of the ad will need to accompany the 
digital fi le for clarity of copy and content. ASQ 
cannot be responsible for your ad if no hard copy 
is furnished.

2. Media accepted: CD (read only), e-mail 
mediasales@asq.org (must be self-extracting 
archive, .sea), or ftp site. Note: An ftp client 
software program is required to send fi les 
to the ftp site. Contact Barbara Mitrovic at 
800-248-1946 or e-mail bmitrovic@asq.org for 
ftp instructions.

Print Advertising Options

1/6 Lit.
Review

1/6
Page

1/4
Page

1/2 Page
Square

(4 1⁄2" x 
4 7⁄8")

(6 7⁄8" x 3 1⁄4")

1/2 Page
Horizontal

(6 7⁄8" x 4 7⁄8")

1/2 Page
Island

(4 1⁄2" x 
7 5⁄16")

2/3 Page
Horizontal

(6 7⁄8" x 6 5⁄8")

2/3 Page
Vertical

(4 1⁄2" x 
9 7⁄8")

Full Page

8" x 10 3⁄4"

(8 3⁄4" x 11"
bleed size)

Keep live matter 
1⁄4" away from 
all trim

1/3 

Page
Vertical

(2 1⁄8" 

x 
9 7⁄8")

1/2 

Page
Vertical

(3 5⁄16" 

x 
9 7⁄8")

(3 5⁄16" x 4 7⁄8")

(3 5⁄16" x 3")

(2 1⁄8"  x 4 7⁄8")

1/3 Page 
Horizontal

Spread: 16 ½" x 11" trims to 16" x 10 ¾" 

SPECIFICATIONS

Inserts
1. Contact an ASQ Media Sales account executive for cost.

2. Each insert counts as one insertion toward the earned 
rate and will be billed as one page, at the black and white 
earned rate. We offer attractive, cost-effi cient pricing on 
inserts produced through ASQ Production Services.

3. Postcard inserts will be billed as 1⁄2 page island rate, at 
the black and white earned rate. Rates for special units are 
available upon request.

4. Unfurnished inserts must be received by the fi rst business 
day of the month preceding publication.

5. Contact ASQ Production Services to review specifi cations, 
printer approval, and postal approval.

Binding Method: Perfect bound, jogs to head
Minimum Size: 5 1⁄2"w x 4 1⁄2"d
Maximum Size: 8 1⁄4"w x 11"d
Trims: 1⁄8” head, skive, foot, and face
Safety: Minimum 1⁄8" from trim
Stock: 9 pt. for Business Reply Mail
Perforations: 50/50, with vertical perf 3⁄8" from 
binding edge
Quantity: Call to confi rm quantity plus 4% 
spoilage allowance

Electronic Advertising Specifi cations
Contact ASQ Media Sales at mediasales@asq.org for 
more information. 

All electronic advertising pixel sizes are approved as 
industry standards by the Industry Advertising Bureau (IAB). 
Contact ASQ Media Sales with questions on specifi cations 
for your advertisements.
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is the world’s leading authority on 

quality. With more than 90,000 

individual and organizational members, this 

professional association advances learning, 

quality improvement, and knowledge exchange 

to improve business results, and to create better 

workplaces and communities worldwide. ASQ 

reaches more than 100 countries and counts 

more than 10,000 international members 

among its membership. By making quality a 

global priority, an organizational imperative, 

and a personal ethic, ASQ becomes the 

community for everyone who seeks quality 

concepts, technologies, and tools to improve 

themselves, their organization, and the world.

ASQ




